Instructional Technology 

A Main Idea Map- Remembering the Model T
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   A MAIN IDEA MAP shows the most important idea and supporting ideas, or details. 

   Directions: 

To fill in the missing parts of the MAIN IDEA MAP, Type the main IDEA and DETAIL  after you have read the article.

Go to view header and footers and type in your name before you save and print this out.
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On October 1, 1908, the Ford Motor Company introduced the Model T. It was an instant hit. The car came only in black.  But at $850, it cost about half as much as other cars on the market. By 1918, half of all the cars in the United States were Model Ts.

Henry Ford founded the Ford Motor Company in 1903. At first, Ford built only a few cars a day. Because demand for Model Ts was so high, Ford developed a way to make more of them without increasing cost. In 1913, he rolled out a moving assembly line. Workers stood in front of a conveyor belt, and each completed one step in putting the cars together.

	MAIN IDEA


	
	DETAIL  1
	DETAIL 2
	DETAIL 3

	
	
	 
	 


[image: image3.jpg]Guzzler....



Ford's method of mass production revolutionized car manufacturing. It also changed life in the U.S. More people could travel. Highways grew. Suburbs developed outside of cities. 
The Ford Motor Company stopped making the Model T in 1927. But the automotive lifestyle had taken hold of America. Today, the race is on to make cars more fuel efficient and to find alternative energy sources to power them. Will inventors with Ford's creativity bring the next revolution? 
No single commercial product in the history of capitalism has had a greater effect on the economy and politics than the automobile. No other product has been such a lever to increase consumption and increase markets in the developed world. It could be argued that the car, more than any other product, was at the very heart of the 20th century’s economic expansion. In US society, for over a century, the car has been raised on a cultural pedestal worshipping individuality and defining big business’ vision of freedom









